
THE IMPORTANCE OF ICT: AGRICULTURE BUSINESS 
 
DATA & CONNECTIVITY PRESENT/FUTURE 
 
ICT is now the path to business success. ICT covers all unified communications: Devices, 
Networks, Voice, Video, Data, Internet, Computers, Servers, Services and Applications etc. 

I represent Liquid Telecom, which is one of the major ICT players in Zimbabwe and in Africa. 

Liquid Telecom is the leading independent data, voice and IP provider in eastern, central and 
southern Africa. It supplies fibre optic, satellite and international carrier services to Africa's 
largest mobile network operators, ISPs and businesses of all sizes. It also provides payment 
solutions to financial institutions and retailers, as well as award winning data storage and 
communication solutions to businesses across Africa and beyond. Put simply, we connect 
people. 

 
Liquid Telecom fact file: 

 Built more than 18 939km of fibre across Zimbabwe. 

 Equipped capacity of 80 Gbps. The rest of other players: 21.6 Gbps. 

 Liquid Telecom utilised capacity: 27.5 Gbps. The rest: 21.7 Gbps. 

 Service provision to Agricultural, Mining, Banking, Hospitality, Telecommunications, 
Transport, Commercial, Wholesale and Retail sectors in both Private and Public domains. 

Liquid Telecom products: Voice, Data, Video, Internet. 

Digital Transformation products: 

 Office 365 - Cloud based platform facilitating all communications, including video 
conferencing such as Skype, between farmer and stakeholder. Offers High availability. 
Provides 1Tera Byte of storage. 

 Crashplan – Instant backup for computers, tablets and laptops. Gives continuous back up 
from the cloud. Restores any lost or corrupted data. 

 SharePoint - a browser-based collaboration and document management platform from 
Microsoft. 
 

  



AGRICULTURAL SECTOR 
 
Nowadays, there is no business that has not benefited from the digital revolution. This includes 
even hands on businesses such as agriculture. Farmers use computers for production records, 
financial planning, research on technical issues, and procurement. 

The formula for business success is simple: drive innovation with information technology.  

ICT is one of the main tools which provides the opportunity to analyse specific data and plan the 
business journey accordingly. ICT provides many tools which can solve complex problems and 
plan the scalability (future growth) of any business.  

ICT in Agriculture is known as e-agriculture. E-agriculture is one of the action lines identified in 
the declaration and plan action of the World Summit on the Information Society (WSIS), FAO and 
the World Bank. 

There are several ICT technologies that play a pivotal role in agriculture: 

 Wireless technology 
1. Smart phone mobile Apps 

 Global Positioning System (GPS) 
1. Geo-fencing 
2. Map-making 
3. Surveying 
4. Animal tagging 

 Computer-controlled devices 
1. Automatic milking 
2. Livestock tracking 

 

  



There are several STRATEGIC ways that ICT can improve business growth and profitability: 

 

Decision making 

 The availability of real-time data enables quick decision making on crop, animal or wild life 
management. 

 ICT improves the organisation’s responsiveness to new developments, new farming 
methods, processing methods and products. 

 

Marketing & Business Development 

 Marketing research 

There are several ICT tools and platforms such as Google Analytics, Big Data and Microsoft CRM 
Dynamics that enable quick, efficient and reliable agricultural research methods. This in turn 
enables data and market trend analysis, customer behaviour analysis, knowledge of customer 
needs and demand patterns etc. 

 Digital marketing 

It is proved, through empirical evidence, that digital marketing is a great tool which enables one 
to instantly promote products or services to the global market while sitting in the comfort of a 
remote office or home. This is due to cloud computing and modern communication which 
enables one to form a global organisation, manage and monitor any virtual offices all over the 
world. This can be enabled through tools like Search Engine Optimisation (SEO), Email shots, SMS 
and Website hosting. 

 Resource management 

Information technology has played a vital role in automating any complex problems by 
introducing user friendly solutions. ICT has brought a lot of Enterprise resource Management 
platforms and solutions through internet and Cloud computing. 

All this is available through managed databases and spreadsheets, which provide accurate 
records of inputs, equipment, stock, customers, employees and costs. 

 

 Customer Care/Support/Service Delivery 

IT provides many channels to communicate with the customer without going out in snow or rain. 
Some of these channels are email, webinar, social media, member portals, online newsletters 
and text or multimedia messaging through the smart phone.  Enterprise organisations normally 
use customer relationship management systems (CRM) to hold valuable data for understanding 
customer behaviours and future needs. 


